How

	Audiences
	Why
	When 
	How (see annex 1)

	
	
	
	Annual report
	Annual conference
	Comm.s framework & branding rules

NEW
	Email
	Electronic Bulletin

NEW
	Forum meetings


	Chairs Advisory Group meetings
	Newsletter in electronic & hardcopy

NEW
	Website
	Task & finish group meeting

	WMRAF Members
	· To keep group members informed, 

· to encourage engagement in discussion and decision making
	· Weekly/ fortnightly key messages

· Following meetings and as need arises
	√
	√
	√
	√
	√
	√
	
	√
	√
	√

	CAG


	· To inform on key points and progress 
· for validation
	· Before and after meetings 

· as need arises
	
	
	
	√
	
	
	√
	
	√
	√

	Task and Finish Groups


	· To seek feedback and progress update 
· to keep informed 
	· Regularly for updates

· as need arises 
	
	
	
	√
	√
	√
	√
	
	√
	√

	Wider rural network
	· To help generate wider engagement 

· information and knowledge sharing
	· Weekly/ fortnightly key messages

· As need arises


	√
	√
	
	√
	√
	
	
	√
	√
	

	Member partnerships / sub sector / sectors
	· to easily share information / good practice

· to gain sector / community engagement and feedback 

· to alert Forum to key issues
	· Following dissemination to member
	√
	√
	
	√
	√
	
	
	√
	√
	

	Sub-national partners
	To consult, develop policy, and inform outcomes
	· Regularly for updates,

· as need arises 
	√
	√
	
	
	√
	√
	
	√
	√
	√


